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Social Media Tip Sheet

Social media platforms are powerful places for small businesses to 
speak from. At its best, social media develops trust and builds one-

to-one relationships. 

Social media levels the business playing field. It’s a place where small 
business can be more effective than big business. Big businesses often 
struggle to sound authentic on social media platforms, and to speak 
with a consistent voice. This is easier when you’re smaller!

 
Social Media is About Connecting

Social media platforms today include Twitter, Facebook, Google+, Pinterest, LinkedIn 
and Instagram.

For marketing purposes, social media platforms allow us to get to know the “real” people 
behind the accounts. This kind of valuable information and direct contact wasn’t avail-
able to us even ten years ago. 

All social media platforms offer you a way to get to know your customers. 

Visit your fans’  profiles and get to know them as people. The knowledge you gain will 
help your marketing because as you’re crafting your marketing message you’ll know who 
you’re talking to. 

Social Media Tips

drive them to your web site 
Social media platforms are relatively new, and there aren’t a lot of ways currently to earn 
money directly from them yet. This may change in the future. 

For now, the best way to make the most of these platforms is to drive people back to your 
website where you can can invite them to sign up for your email list or interact with your 
information there. 

http://bigbrandsystem.com/


2

BIGBRAND
SYSTEM

© BigBrandSystem.com

Consider your website the first step toward a long-term customer relationship, and send 
people there on a regular basis.

set goals for your time 
Approach social media with concrete goals. What do you want to accomplish with your 
time? Is it to build relationships, spread your ideas, or get more clicks on your web pages? 
 
Track your results over time to be sure your efforts are working. If they aren’t, change 
the way you do things: post more often, share better information, change your platform. 

re-use, recycle 
Try re-purposing the content you’ve already created.  
 
Drive people back to old blog posts or special reports you’ve shared. They may have 
missed them when you first released them, so give them another chance. 
 
Don’t be afraid to post updates more than once. Most social media platforms are a mov-
ing stream of information. It’s easy for your connections to miss your first post, so create 
a slightly different version and post again later.

be a real person 
Social media developed and is popular in part because people were tired of receiving one-
way marketing messages from faceless corporations. Social media conversations should 
be two-way, and should come from a real person, not an automated system. 
 
Generally, automating anything in social media is frowned upon. Don’t auto direct mes-
sage (DM) someone who follows you on Twitter: the recipient feels like they’re getting 
spam. 

Don’t automatically feed your tweets into Facebook: they don’t make much sense be-
tween one platform and the other. 

Perhaps the only exception to this is Instagram: photos taken on Instagram work well on 
Facebook, so if those are platforms you use, consider linking them to share your images 
in both places.
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share your questions? 
I’m currently working with a social media expert to develop a product to help small  
business owners understand how to use social media in their businesses. 

We’re going to focus on making social media manageable, so you don’t feel like it eats into 
your day, and you get real results from the time you spend there.

If you have a specific question you’d like answered, please email me. I’d love to get your 
feedback!

Thank you for filling out the survey on Big Brand System, and all the best to you as you 
make your way around today’s social media platforms.

Pamela Wilson 
BIG Brand System 
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